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When it comes to Obam-
acare, many Democrats take 
comfort in polls showing a 
small majority of voters, or 
at least a plurality, oppose 

repealing the 
Affordable 
Care Act. To 
them, that 
proves the 
Republicans’ 
do-away-
with-it posi-
tion is out 

of sync with voters as this 
November’s midterm elec-
tions approach.

The argument shows 
how far Democrats have 
retreated from the heady days 
when they rammed Obam-
acare through Congress over 
unanimous GOP opposition. 
Democrats can’t argue that 
most people actually like the 
new law, and indeed many 
Democratic candidates have 
adopted a new mantra that 
it needs to be “fixed.” But at 
least voters don’t want to scrap 
it altogether.

The problem is, the truth 
may be a little more compli-
cated than that. A new Wall 
Street Journal-NBC News poll 
asked voters whether various 
policy positions would make 
them more or less likely to 
vote for a candidate for Con-
gress this November. For 
example, would respondents 
be more or less likely to vote 
for a candidate who “supports 

repealing the health care 
reform law?” Would they be 
more or less likely to vote for 
a candidate who “supports 
fixing and keeping the health 
care reform law?”

The Journal found that 
47 percent of those surveyed 
would be more likely to sup-
port a candidate who favors 
repeal, while 32 percent would 
be less likely, and 19 percent 
said it made no difference 
either way.

On the other question, 45 
percent said they would be 
more likely to support a can-
didate who supports keeping 
and fixing Obamacare, while 
42 percent said they would be 
less likely, and 11 percent said 
it made no difference either 
way.

What to make of the num-
bers? On the most basic level, 
they show a few more people 
would be drawn to a candidate 
who favors repeal than a “keep 
and fix” candidate. They 
also show a few more would 
be turned off by a “keep and 
fix” candidate than would 
be turned off by a repeal 
candidate.

On a larger level, the num-
bers suggest more intensity 
on the repeal side. If there is 
an invigorated, passionate 
“hands off my Obamacare” 
faction, it’s not very big.

That could be one rea-
son why Democrats seem so 
vexed over how to handle 

Obamacare in midterm cam-
paigning. Many have adopted 
the “keep and fix” approach 
used unsuccessfully by Demo-
crat Alex Sink in the recent 
special election to fill the 
House seat in Florida’s 13th 
Congressional District. The 
problem is, they’re strong on 
the “keep” part but confused 
on the “fix” part.

When asked how she 
would fix Obamacare, Sink 
offered small suggestions that 
would not have addressed 
the higher premiums, higher 
deductibles and narrower 

choices the law has imposed 
on millions of Americans. 
Other Democrats who have 
also pledged to fix Obamacare 
have offered even fewer ways 
to actually do it.

And they’re not getting 
any help from the adminis-
tration. When Health and 
Human Services Secretary 
Kathleen Sebelius appeared 
before the House Ways and 
Means Committee recently, 
she was asked by Republican 
Rep. Tom Reed for “any sug-
gestions ... in areas that you 
want to fix the Affordable 
Care Act.”

“Has there been any legis-
lation from the administration 
sent up to Congress in regards 
to those fixes?” Reed asked.

“I have not sent legislation 
to Congress, no sir,” Sebelius 
answered.

Sebelius noted that the 
administration has made 
unilateral changes in imple-
mentation. Republicans are 
well aware of that. But in 
terms of proposing legislation 
to fix or improve the presi-
dent’s landmark achievement, 
Democrats have offered next 
to nothing.

What changes could they 
advocate? Most likely they 
can’t suggest anything really 
big, like repealing the indi-
vidual mandate; most Demo-
crats would see that as gutting 
the law, and any candidate 
who advocated it could risk 
party support. But perhaps 
Democrats could, as the blog-
ger Mickey Kaus suggested, 
propose cutting back on man-
dated benefits like mental 
health treatment and pediatric 
dentistry, in the hope of bring-
ing down premiums.

“Would (that) require 
Democrats to in effect admit 
error — that they ‘went too 
far’ in building out Obam-
acare?” Kaus wrote. “Well, 
duh! Voters tend to like 
admissions of error, especially 
if they seem likely to lead to 
better policies in the future.”

It’s an open question 
whether voters would really 
welcome Democratic con-
fessions of error in creating 
Obamacare. Most Democratic 
candidates probably don’t 
want to learn the answer.

But they have to do some-
thing. It’s conventional wis-
dom that Republicans who 
advocate getting rid of Obam-
acare have to offer an alterna-
tive. Now, it’s just as true that 
Democrats who advocate fix-
ing Obamacare have to offer a 
fix. Soon.
Byron York is chief political 
correspondent for The Washington 
Examiner.

With Obamacare, Dems don’t know which way to turn
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Editor’s Note: As a final project, high school 
seniors in Lauren Eckstein’s journalism class at 
The Solebury School were asked to write an edi-
torial and submit it to a local newspaper. Several 
students chose The Intelligencer. We are publish-
ing their work over several days.

In crafting their editorials, students were 
asked to think about what bothers them, ponder 
what they wish to change about the world, share 
what’s on their minds or write about what should 
be on people’s minds.

By VeronicA FiTTon
While walking to class, to the office or to 

the store, I’m sure you are capable of sending 
texts and emails or beating your high score on 
Flappy Bird. Well, maybe not beat your high 
score on Flappy Bird; we know that takes 
time. You can go for a jog, walk to get your 
mail or shovel the unbearable snow, and yet 
you are missing one thing. With all of these 
busy things on your mind, you tend to forget 
one thing that is most important: to smile.

We live in a fast-paced world of people 
prancing about and going through the day 
solely to complete the tasks on their list.

People can see hundreds of faces a day 
and don’t even blink, let alone smile. Maybe 
it’s because we assume that person would not 
appreciate a smile from a stranger, or we think 
they have someone else smiling at them when 
they go home at night. Maybe we assume that 
our smile can’t make an impact on a person 
we see at random. Little do we know that a 
single smile not only enhances our mood but 
also enhances the moods of those around us. 
Dave Munger, a writer for Cognitive Daily, 
conducted a study in 2007 to prove this fact. 
Smiling has a number of different benefits, 

including calming you down, presenting a 
positive image to others and actually making 
you feel happier.

Smiling brings a feeling of joy. When the 
muscles in our face contract to form a smile, 
there is a positive feedback loop that actu-
ally reinforces the feeling of joy in the brain. 
Smiles are contagious, with a small smile from 
one person starting a chain reaction of smiles 
in others, brightening moods along the way. A 
study conducted in 2010 by nursingschools.net 
showed that not only do smiles make people 
happier, but smiling relieves stress. Your body 
immediately releases endorphins when you 
smile, even if the smile is forced. This sudden 
change in mood can make you feel better and 
release stress.

I needed to test out the smiling theory for 
myself. I hopped in my little red car and began 
to drive with no destination in mind. At every 
stop light or traffic jam, I smiled at the person 
in the car next to me. The first person I pulled 
up next to either looked miserable or very 
focused on the red light. When I flashed a brief 
smile, it was instantly returned and stayed 
there. Sure enough, nine out of ten people 
smiled back and continued on their way while 
the smile remained etched on their faces.

If such a small and simple gesture can go 
such a long way, why do we walk around and 
keep our smiles hidden? It’s time to showcase 
your smile to people walking by. Maybe that 
person is having a rough day; maybe that per-
son does not have anyone to go home to and 
smile at. Maybe you’re making not only that 
person’s day, but having an impact on that per-
son’s life, one smile at a time.

The importance of a single smile
Democrats are reeling. 

They’re playing defense, 
not offense. Their loss in a 
Florida election for a vacant 
House seat — in a district 
President Obama carried 
twice — was a devastating 
blow. As Robert Gibbs, the 
president’s former spokes-
man, admitted on NBC’s 
“Meet the Press:” “There’s a 
real, real danger that Demo-
crats could suffer big losses” 
this fall.

Obama’s favorable rat-
ing in the latest Wall Street 
Journal/NBC poll dipped to 
41 percent, the lowest of his 
presidency. The New York 
Times reports: “Obama Fac-
tor Adds to Fears of Demo-
crats.” Democratic pollster 
Geoff Garin told the Times: 
“The state of Democrats is 
very much tied to the state 
of the president, and in that 
regard, these are far from the 
best of times.”

A president’s party almost 
always loses congressional 
seats in the sixth year of his 
term, but the administration 
badly aggravated that trend 
by botching the introduc-
tion of Obamacare. “The 
rollout left a bad taste in 
people’s mouths from day 
one, and it’s hard to create a 
new flavor now,” says Rep. 
Steve Cohen, a Tennessee 
Democrat.

Good news feeds on itself. 
Republican donors smell 
blood and are opening their 
checkbooks, reflecting a 
growing optimism.

The reverse is also true. 
The decision by several 
senior House Democrats to 
retire next year testifies to the 
party’s pessimism.

So it’s over, right? The 

election in 
November 
is a done 
deal. The 
Democrats 
are toast.

Not 
quite. They 
lost in 

Florida because they did not 
turn out enough of their own 
voters. They have to do a 
better job in November, and 
they have some positives to 
build on.

For one thing, polling 
numbers on Obamacare 
are slowly turning around. 
As more people sign up for 
insurance, as the benefits of 
the law become more tan-
gible, Democrats have better 
stories to tell. In the latest 
CNN poll, support for the 
Affordable Care Act ticked 
upward, from 35 percent 
to 39 percent; opposition 
dropped by 5 points.

For another, Democrats 
retain a huge edge in the 
technology of politics and the 
ability to contact, and galva-
nize, potential supporters.

Democrats also retain a 
large advantage among His-
panic and Asian voters, and 
Republicans are allowing 
hard-core conservatives in 
the House to block immigra-
tion reform — a self-defeat-
ing position that undercuts 
GOP attempts to court those 
groups.

The Democrats’ best 
hope for recovery is this: Two 
large voting blocs, young 
people and women, actually 
agree with them on many 
key issues. The question is 
whether the party can get 
past the “bad taste” of Obam-
acare, and the president’s 

pallid popularity, and focus 
attention on those issues.

Obama lost the male vote 
by 7 points in 2012 but won 
women by 11. That gen-
der gap was actually based 
entirely on single women, 
who voted Democratic 67 to 
31 (married women favored 
Romney by 7 points).

Single women include the 
recent college grad looking 
for her first job; the divorced 
mother supporting two kids 
as a waitress; the aged widow 
living on Social Security. 
What many of them have in 
common is economic vul-
nerability, and that makes 
them open to the Demo-
cratic emphasis on income 
inequality.

One example: In the 
Journal poll, half of all men 
said they’d be more likely 
to support a candidate who 
backs raising the minimum 
wage. Among women, the 
number rose to two out of 
three.

Besides women, young 
voters are also a “core con-
stituency” of the Demo-
crats. They voted 60 to 37 
for Obama in 2012, and in a 
recent Pew poll, half identi-
fied with the Democrats, 
only one-third with the 
Republicans.

Today, the political land-
scape heavily favors Repub-
licans. But Democrats could 
alter that terrain if they can 
manage to frame the election 
around issues that matter 
to young and female voters. 
And get them to the polls in 
November.
Cokie and Steve Roberts write 
for Universal UClick. Send email to 
stevecokie@gmail.com.
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